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his publication will showcase the newly remodeled and 

renovated Dunkin’ Donuts Center and highlight the 

attributes that have made it one of Rhode Island’s most 

celebrated venues, and an important part of Rhode Island 

history. It will also take a look back at the history of

the Dunkin’ Donuts Center and entertain you with fun 

facts about the legends that performed in the venue,

and inside information from those who know it best.

The 16-page guide

will be inserted in the

September issue of

Rhode Island Monthly.

Content will include:

• New fl oor plan

• Highlights of the new and improved amenities –

   food, seats, private boxes. Focus on affordable,

   family-friendly venue with easy accessibility for all

• A look at the new corporate boxes and how they

   can be used effectively as an entertainment investment

• Information about special event space for corporate

   and social functions

• Messages from David A. Duffy, chairman,

   Rhode Island Convention Center Authority and

   Governor Donald A. Carcieri

• Providence Warwick Convention & Visitor’s Bureau

   focus on the economic value and appeal of the

   Dunkin’ Donuts Center

• History of notable events and performers

• “Then and Now” feature with former P.C. coach

   and Big East founder Dave Gavitt recollecting the

   history of the building

• A timeline showcasing signifi cant events in the

   building’s history

• Refl ections from former Civic Center concert

   promoter Frank J. Russo

• Sidebar article on the history of

   the Big East, founded in Providence.

   Its fi rst championship was

   played in the DunkT
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to decorate! 
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“Custom media marries the marketing ambitions of a company with the 
information needs of its target audience. This occurs through the delivery 
of editorial content – via print, Internet, and other media – so intrinsically 

valuable that it moves the recipients behavior in a desired direction.”

Custom Content Council (CCC)

For more information on how RIMPACT can help your business, please contact Kieran Keating,

associate publisher/sales at Rhode Island Monthly, at kkeating@rimonthly.com or 401-649-4888.

Reach your customers, clients or donors
in a more impactful and cost-effective way.

Visit RIMPACT.pub

R MPACT
R h o d e  I s l a n d  M o n t h l y  C o m m u n i c a t i o n s ,  I n c .

CUSTOM PUBLISHING
SOLUTIONS

RIMPACT.pub

R MPACT
R h o d e  I s l a n d  M o n t h l y  C o m m u n i c a t i o n s ,  I n c .

CUSTOM PUBLISHING
SOLUTIONS

2/23/16



Why Custom Communications?
In Print. Online. On the Go.

With our multi-platform approach, we can provide you 
with a comprehensive package that handles everything 
from concept to distribution.

Our key capabilities include:
•  Content Creation/Editorial Assistance  •  Sales Assistance

•  Photography    •  Art Direction & Design 

•  Production & Printing    •  Distribution Services

We’re here to help…
from start to fi nish.

Did you know? In addition to helping to write and design your custom project, you can leverage our volume of work 
to lower printing costs for an existing project you may already have. And once it is printed, we continue to support 
and promote your publication with a link to a digital edition on RIMonthly.com and digital/social media support.

• 78% feel that custom  
 publications show a
 company’s interest in
 building good relationships  
 with consumers.

• 74% prefer receiving  
 information about a
 company through
 custom publications.

• 65% say that companies  
 that provide information  
 about their products in  
 custom magazines help  
 them to make better  
 purchase decisions.

• 55% say that they are more  
 apt to buy another product  
 from a company that has  
 provided them with a  
 custom publication.

• 61% feel that when reading  
 custom publications it  
 makes them feel better  
 about the company that  
 provided it.

 Custom Content Council (CCC)

Our diverse portfolio includes:
•  The Offi cial Rhode Island State Travel Guide •  CASA - Cardi’s Furniture Guide to Furnishing Your Home

•  Gloria Gemma Foundation Annual Calendar  •  Trinity Repertory Company Season Program

•  The Rhode Ahead - BCBSRI Membership Publication •  Healthy Living - BCBSRI Senior Publication
 Our newest publication was created in 2016
 and is published three times per year.
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Nick, Ron and Peter Cardi
Cardi’s Furniture

“Congrats on the catalog…great work…on 
time…under budget…looks great and you 
sent posters too! Our compliments to the 
entire Rhode Island Monthly team. Thanks 
and best from NIROPE.”

CUSTOM EVENTS Partner with Strength and Expertise

Partner with Rhode Island Monthly for high-profi le signature events. We’ll handle
it all from start to fi nish with a comprehensive plan including event concept/design, 
venue selection, catering, staffi ng, invitations/RSVPs, photography/video,
entertainment, web promotion, online ticket sales, and publicity.

“Any time an advertising source can create a social and interactive event that 
brings qualifi ed leads to your place of business, you create an opportunity 
for a demographic that you couldn’t achieve otherwise. We’re thrilled to have 
the relationship we have with Rhode Island Monthly, their amazing team and, 
more importantly, the synergy they create for our team at Audi Warwick.”

Raffaele G. Iacovone
General Manager
Audi Warwick
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www.dunkindonutscenter.com

his publication will showcase the newly remodeled and 

renovated Dunkin’ Donuts Center and highlight the 

attributes that have made it one of Rhode Island’s most 

celebrated venues, and an important part of Rhode Island 

history. It will also take a look back at the history of

the Dunkin’ Donuts Center and entertain you with fun 

facts about the legends that performed in the venue,

and inside information from those who know it best.

The 16-page guide

will be inserted in the

September issue of

Rhode Island Monthly.

Content will include:

• New fl oor plan

• Highlights of the new and improved amenities –

   food, seats, private boxes. Focus on affordable,

   family-friendly venue with easy accessibility for all

• A look at the new corporate boxes and how they

   can be used effectively as an entertainment investment

• Information about special event space for corporate

   and social functions

• Messages from David A. Duffy, chairman,

   Rhode Island Convention Center Authority and

   Governor Donald A. Carcieri

• Providence Warwick Convention & Visitor’s Bureau

   focus on the economic value and appeal of the

   Dunkin’ Donuts Center

• History of notable events and performers

• “Then and Now” feature with former P.C. coach

   and Big East founder Dave Gavitt recollecting the

   history of the building

• A timeline showcasing signifi cant events in the

   building’s history

• Refl ections from former Civic Center concert

   promoter Frank J. Russo

• Sidebar article on the history of

   the Big East, founded in Providence.

   Its fi rst championship was

   played in the DunkT
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'Tis the season

to decorate! 

A holiday-ready home

is inside.
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“Custom media marries the marketing ambitions of a company with the 
information needs of its target audience. This occurs through the delivery 
of editorial content – via print, Internet, and other media – so intrinsically 

valuable that it moves the recipients behavior in a desired direction.”

Custom Content Council (CCC)

For more information on how RIMPACT can help your business, please contact Kieran Keating,

associate publisher/sales at Rhode Island Monthly, at kkeating@rimonthly.com or 401-649-4888.

Reach your customers, clients or donors
in a more impactful and cost-effective way.

Visit RIMPACT.pub
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