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COMPANIES WHO SUPPORT

COMMUNITY PARTNERS THE COMMON GOOD

In the January issue of Rhode Island Monthly, our Full Page Example: includes, two photos,
editors will feature a story on a local non-profit in our logo and 225 words of text

community. To compliment this feature, there will be a

special advertising section where your company can CoMuNITY PARTNERS | SCLTAIES o suprous
promote your own efforts towards philanthropy in the e T |

community. Eye-catching profiles will reach an ﬂ
audience of over 163,000 readers.

Content for your profile can include:

» An overview of your company’s philanthropic efforts, highlighting any

specific past or upcoming projects.

» A profile of employees that are leading the philanthropic efforts
in your company;

» A highlight of a local non-profit that your company has been working
with in the community and the kinds of activities your team takes part in.

Half Page Example: Includes, one photo,
logo and 175 words of text

Full page: $3,900
Half page: $2,800

‘Amica in the Community - Deep Roots,
Strong Bonds

Smaller general display ads are
also available, with rates starting
at $960

>> For information, contact Kieran Keating, associate publisher/sales, at 401-649-4888 or kkeating@rimonthly.com,
or your Rhode Island Monthly marketing consultant.
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