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Shine a Spotlight on Your Mission

This January, align your organization with Rhode Island Monthly’s most
meaningful editorial—recognizing those who give back. Let us help you
share your mission with the people who can amplify it.
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Rhode Island Monthly will celebrate the companies and organizations
making a real impact in our state and encourage employees to participate
in philanthropic efforts in the community. Our editors will feature a story
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advertising section—a section dedicated to showcasing Rhode
Island nonprofits and their work in the community. Profiles are
designed to stand out and tell your story which includes:
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Profiles include:

» Organization name & contact information
> Logo & mission statement
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» Up to three photos and brief description of your organization Vald cEs o,
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> “Brag lines” about your impact
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Rates: Your Message - Our Readers - Your Supporters

> Half page, 4-color: $1,050 > 163,000 engaged readers
> Full page 4-color: $1,975 > $223,700 average household income
> Two-page spread 4-color: $3,075 > 72% college degree or higher

Rhode Island Monthly is underwriting the cost, > 62% Females

offering 65% off standard advertising rates. > 93% are ages 35+

Right Audience, Right Time: Reach Rhode Island’s most influential residents—community leaders,
decision-makers, and donors who are ready to support your organization!

DEADLINE: Reserve space by November 5, 2025

For more information, contact your Rhode Island Monthly marketing consultant or Kieran Keating, associate publisher/sales,

at 401-649-4888 or kkeating@rimonthly.com 09/19/25



