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		 141,000 of the region’s 		
		  most influential business 		
		  and community leaders
		
		 33% of readers hold onto 		

		  an issue for over a month

A UNIQUE PROFILE SECTION 
IN OUR JULY 2025 ISSUE.

There is a lot to be said about the talented 
local creators and manufacturers, both big 
and small, in our region. Our readers may 
not be familiar with some of these compa-
nies, but we feel sure they will be delighted 
to learn about them in this new celebra-
tory section.

Tell the story of your business and/or 
your craft and show the passion that 
drives your company in our “Made in  
Our Own Backyard” special section.  
This beautiful, visuals-heavy section 
celebrates the artful spirit of local  
manufacturers and how they enrich  
our communities.

For more information about this new special section, please contact Kieran Keating, KKeating@rimonthly.com, 401.649.4888.
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food and drink narragansett  
creamery

ith cheese being made every day, it’s easy to 
see that Narragansett Creamery believes in 
freshness. The family-owned company based 
in Providence uses four major ingredients for 
their products – milk from local farms, vege-
table-based rennet, kind bacteria and salt – 
and that’s all they need to produce the 
hormone- and antibiotic-free cheeses on their 
extensive product list.

The home cooked meals made from generations-old recipes in-
spired the Federico family to transform their love for authentic 
food into a family business. Mark and Pattie Federico established 
an artisan brand under their umbrella company, Providence Spe-
cialty Products, and from there gained support from locals to even-
tually become a trusted name throughout New England and many 
food hubs across the country. This isn’t Mark Federico Sr.’s only 
connection to food of course – his grandparents owned the Peo-
ple's Market, which is considered New Haven, Connecticut’s first 
supermarket, in the forties.

GET YOUR FILL OF FRESH CHEESES MADE WITH LOCAL 
INGREDIENTS FROM NARRAGANSETT CREAMERY.

Since 2007, Narragansett Creamery has been providing thou-
sands of households with award-winning artisan cheeses. From 
classic selections like Fresh Mozzarella and Renaissance Ricotta 
to unique picks like Crescendo (Stracchino di Crescenza) and Bur-
rata, this company’s cheese options suggest an endless array of vi-
brant charcuterie boards for entertaining and varying sandwiches 
for a day at the beach.

Find Narragansett Creamery cheese in many grocery stores and 
farmstands throughout Rhode Island, Massachusetts, Connecticut 
and New York – for a list of restaurants, retail stores and farmers 
markets featuring the company’s products, visit the website. 
richeeses.com

S P O N S O R E D  C O N T E N T
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award winning

Renaissance Ricotta
Gold medal, 2008 (WCMA) 

Silver and Bronze medals, 2010 (WCMA)

Feta
Gold and Bronze medals, 2007 (WCMA)

Yogurts
Whole Milk Plain and Coffee

Whole Milk Plain Gold medal, 2023; 2019 
(WCMA and ACS)

Whole Milk Plain Silver medal, 2017; 2015 
(WCMA and ACS)

Coffee Yogurt Gold medal, 2022 (WCMA)

Burrata
Silver medal, 2019 (WCMA and ACS)    

Bronze medal, 2023; 2022 (WCMA)

Fresh Mozzarella
Silver medal, 2018 (ACS)

Bronze medal, 2020 (WCMA)

Crescendo  
(Stracchino di Crescenza)

Gold medal, 2015 (ACS)
Silver medal, 2018 (ACS)

Bronze medal, 2016 (WCMA)

S P O N S O R E D  C O N T E N T

C h e e s e s

These award-winning cheeses, 
according to the Wisconsin 
Cheese Makers Association 

(WCMA) and American Cheese 
Society (ACS), further prove 

Narragansett Creamery’s 
dedication to producing 

world-class dairy products.
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newport  
craft

s one of the oldest “brewstilleries” in the region, 
Newport Craft has been brewing craft beer since 1999 
and distilling spirits since 2006. 

CEO Brendan O’Donnell and his family took over 
the business in 2017 from previous owners Brent 
Ryan and Derek Luke, changing Newport Storm to 
Newport Craft Brewing and Distilling. 

“When the facility was built in 2010 by [Brent Ryan 
and Derek Luke], it was taboo to bring people out to 

a brewery to do tastings at that time, so the building wasn’t really 
built for hospitality,” says O’Donnell. The Newport Craft team hit 
their threshold from a manufacturing and hospitality standpoint 
after some time, so in June 2018, they began their construction 
plans to expand the property.

“We’d been planning on how we can make this an efficient place 
that can be a blank canvas for anyone in Newport who wants to 
come out to do something, from playing volleyball to drinking a 
beer by the sunset,” O’Donnell says.

It was a tedious process at first since the city of Newport owned 
the land, but Newport Craft was finally able to purchase the prop-
erty and call the land their own. O’Donnell is still learning about 

a
THE BREWING AND DISTILLING COMPANY INVITES ALL TO EXPERIENCE ITS 

NEWLY RENOVATED SPACE AND 5,000 SQUARE-FOOT OUTDOOR AREA.

the rich history of the land (“Bob Dylan went electric at the 
Newport Folk Fest on our property in 1965, which is really 
cool,” he says) and looks forward to making more history 
with the help of the new expansion.

“The outdoors event space expands the area to a 5,000 
square-foot field that can hold about 700 people for events 
like farmers markets,” says O’Donnell. The indoor tap room 
also has the capacity to host special occasion events includ-
ing weddings, corporate events and anniversaries. The room 
will lead to a rooftop bar, allowing a picturesque location to 
watch the sun set behind the Claiborne Pell Bridge.

O’Donnell also took into account the advice and regrets 
other business owners mentioned to the team since they’ve 
been through this stage.

“We thought to not overbuild but build big enough that 
we can grow into it and leave room to expand for the future,” 
he says. “I would love one day to be able to pass this down 
to my kids so they can run it and have it as a generational 
business for our family.”

From a production standpoint, Newport Craft aims to go 
bold and make the facility ten times as big, allowing the team 
to distill and brew more products. “Now we can have five 

S P O N S O R E D  C O N T E N T

food and drink
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I would love one day to be able to pass this 

down to my kids so they can run it and have it as a 

generational business for our family.
— CEO Brendan O’Donnell

q & a
with ceo brendan o'donnell

RIM: What brought 
you to Newport?

O’DONNELL: I’m from New Jersey and 
went to Roanoke College in Virginia. I was a 
business major and for my senior project, 

my group had to create a startup business. 
Ever since I did that, I got this bug for 

hospitality. When I graduated, I went to 
Wall Street for six years, but it wasn’t 

fulfilling to me. I took six months off to 
better myself mentally and physically – I did 
a 108-mile bike ride and went to Africa for 
four months. When I returned, one of my 

friends introduced me to someone who was 
trying to open a restaurant and bar in New 
York. They didn’t have anyone to operate it, 
so I took my savings to help out, and it grew 

into one of the most popular bars in New 
York, 310 Bowery Bar, and the hospitality 
group has expanded all over the United 

States to over ten locations. It’s also where 
I met my wife as well as where I got into 
craft beer. My wife had ties to Newport 

with her family and we came here to visit, 
but we never really left. We bought a house 

before we were even engaged. We fell in 
love, not only with each other but with 

being in Newport.

RIM: What makes 
Newport Craft 

different from other 
brewers/distillers?
O’DONNELL: Our people, as well as the 
fact that we’re a brewery and a distillery. 
We’re able to adapt and look at how we’re 
doing things differently. At the end of the 
day, whether you’re at a restaurant or bar, 

everything is about customer service. If you 
have people making a product and they’re 
passionate about it, usually that product 

will turn out better. Our culture is 
something we’re always evolving, it’s really 
important for us to work on how we can be 

the best version of ourselves. We’ve won 
more awards on the distilling side than the 
brewery side – we were named one of the 
top ten distilleries in the country by USA 

Today a couple years ago and got graded as 
one of the best whiskeys in New England.

different hospitality spaces within our facility, we can have three different manufac-
turing operations going on at once and we have a very clean and efficient facility that 
people can be comfortable in,” O’Donnell says.

Although the soft opening of the expanded space and outdoor tasting room was in 
May, the full buildout and official grand opening is in November, so mark your calen-
dars – the public is welcome to witness the ribbon cutting and enjoy the welcome par-
ty with a Newport Craft beer in hand. newportcraft.com
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ally “Granny” Squibb first started 
brewing her famous iced tea in the 
1930’s on the sandy shores of Nar-
ragansett Bay. Squibb’s tea was an 
instant hit with her close friends and 
neighbors in Saunderstown, where 
the homebrew remains popular to 
this day.

The famous local tea company continues the 
tradition of quality. The teas are organic, non-
GMO, gluten-free, preservative-free, kosher, and 
vegan friendly. The three decadent and robust 
flavors, Sally’s Lemon, Mojito Lime and Charlie’s 
Cranberry, offer both sweetened and unsweetened 
varieties, so there’s something for everyone.

The Granny Squibb Co. also remains engaged 
in the community. A portion of proceeds is donated 
to Save The Bay, and they support many other 
community organizations. Granny Squibb’s  
believes, as Granny herself did, that sharing an 
iced tea can do more than quench your thirst– it 
can build community, build relationships, and 
build a bond with friends and neighbors.

Granny Squibb’s is available throughout Rhode 
Island. You can find it at local restaurants, in 
cocktails at local bars and on the shelves at grocery 
stores like Dave’s Marketplace and Whole Foods. 
You can also have it delivered through their website 
or services like Market Mobile and WhatsGood.

Make sure to try their collaboration with fellow 
local, organic brand Rhode Island Spirits: The 
Rhode Island Iced Tea. Create it at home or try  
it on the menu at places like Eddie’s Coffee &  
Cocktails in Warwick or The Trinity Beer Garden 
in Downtown Providence. grannysquibb.com 

S
THIS SUMMER, STOCK UP YOUR COOLER WITH A COUPLE OF 

CANS AND BOTTLES OF GRANNY SQUIBB’S ICE-COLD TEA.

S P O N S O R E D  CO N T E N T

GRANNY SQUIBB’s 
ORGANIC ICED TEA

food & drink

S P O N S O R E D  CO N T E N T
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manufacturing

We have worked every day, for the past 155 years to help the world thrive.

S P O N S O R E D  CO N T E N T

CARGILL

argill’s Protein business  
includes Case Ready meat 
packaging facilities, provid-
ing various packaged meat 
products to retail supermar-
ket shelves. This lives out 
their purpose of nourishing 
the world in a safe, respon-

sible and sustainable way.
Their North American business has a 

diverse 28,000-member team and oper-
ates approximately sixty protein primary 
and further processing facilities, distribu-
tion centers, feed mills, hatcheries, and 
an innovation center in the U.S. and Can-
ada. The newest facility is a 200,000 
square-foot, state-of-the-art fresh pro-
tein slicing and packaging facility in 
North Kingstown, which processes beef, 
ground beef, pork and value-added meats, 
accounting for more than $120 million of 
investment in the state.

Cargill is committed to building a  
vibrant community through economic 
development, charitable giving, employee 
volunteerism and partnerships. They live 
by their guiding principles and set the 
bar high in all they do for their customers 
and global communities. 

There are 400 job openings available 
at Cargill in RI, where they foster a wel-
coming and supportive environment, and 
every perspective is respected. Their web-
site highlights their most current positions 
that job seekers can apply for. careers. 
cargill.com/northkingstown-ri 

C
CARGILL OPERATES LOCALLY AND GLOBALLY AS PART OF ONE OF THE 

LARGEST AND MOST SUCCESSFUL FOOD CORPORATIONS IN THE WORLD.
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manufacturing

s incia nullescipsum que eici-
umquia volum quamenis et 
fuga. Igent de num sapici dem 
nonempo rehenihitat quam 
que venduciatium aspe volor 
aut arum quatemo lupistiam 
recupit maio mos sin perum 
aut des dolorem quam quiae 
sunt uta nus sercid quo id 

quae. Nam, in praeperum idebit voles apel-
itaturio blatus.

Solor sitis aute remporeste sintios debi-
testiis de cuptatis dia prese ea quias res-
sinit harcim experum fugit, tempore re nis 
nonseque secus dolupta nullor modipit re 
conseri orruptatius venis volor autemquam, 
nonsentis eicit, cupti sam quatur?

Ommolor autati core etur? Qui tem es-
sinvendita ni velit autem quat.

Facest, ne nus, ut velenti ntorem sed es-
tio. Itae dolupit aspis conet autatquis non-
sequae derferum nonseca tiasperi to odit 
eicae molorem fuga. Et opta nes dendis 
duntur re si nia cusant pre pra et elit, sed 
el isimus aut voluptis a volorum illuptur? 
Quis asperio rendis a coreped exerspi en-
dant endeniet digendanim lamus aliquid 
moditio occat.Sequi omni disquisquo do-
luptatusam.leseque pa sint, cus magnia nim.

Solor sitis aute remporeste sintios debi-
testiis de cuptatis dia prese ea quias res-
sinit harcim experum fugit, tempore re nis 
nonseque secus dolupta nullor modipit re 
conseri orruptatius venis volor autemquam, 
nonsentis eicit, cupti sam quatur?

Ommolor autati core etur? Qui tem es-
sinvendita ni velit autem quat.

Quis asperio rendis a coreped exerspi 
endant endeniet digendanim lamus aliquid 
moditio occat.Sequi omni disquisquo do-
luptatusam.leseque pa sint, cus magnia nim.

o

taco  
comfort solutions

FOR OVER 100 YEARS, TACO HAS BEEN ONE OF THE LEADING 
MANUFACTURERS OF HOME BASED COMFORT SYSTEMS.

Enia quam alias eturem volorem ium labo. Itation 
emporestes sit ulluptis quos coribus.
It, atus necerferum el il et quidia quo dest, ium 
harionet etur. Modit parum que volorepudit. Enia 
quam alias eturem volorem ium labo. Itation 
emporestes sit ulluptis quos coribus. It, atus 
necerferum el il et quidia quo dest, ium harionet.

Nectis sequam, simporro cus, simos dolores 

molupta sitempo restibus endesequam nos 

disquid quam, tenihil lestrumquid molupta 

tenector sundercipit poritibus volla si.

S P O N S O R E D  CO N T E N T

INFORMATIONAL FULL PAGE PROFILE
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offered at advertiser request.
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food & drink BLOUNT FOODS

s incia nullescipsum que eiciumquia 
volum quamenis et fuga. Igent de num 
sapici dem nonempo rehenihitat quam 
que venduciatium aspe volor aut arum 
quatemo lupistiam recupit maio mos 
sin perum aut des dolorem quam quiae 
sunt uta nus sercid quo id quae. Nam, 
in praeperum idebit voles apelitaturio 
blatus.

Solor sitis aute remporeste sintios debitestiis de 
cuptatis dia prese ea quias ressinit harcim experum 
fugit, tempore re nis nonseque secus dolupta nullor 
modipit re conseri orruptatius venis volor autemquam, 
nonsentis eicit, cupti sam quatur?

Ommolor autati core etur? Qui tem essinvendita 
ni velit autem quat.

Facest, ne nus, ut velenti ntorem sed estio. Itae  
dolupit aspis conet autatquis nonsequae derferum.

o
FOR OVER 100 YEARS, BLOUNT SEAFOODS HAS BEEN A PURVEYOR OF DELICIOUS 

GOURMET CHOWDERS AND SOUPS FOR THE LOCAL COMMUNITY AND BEYOND.

manufacturingtaco  
comfort solutions

FOR OVER 100 YEARS, TACO HAS BEEN ONE OF THE LEADING 
MANUFACTURERS OF HOME BASED COMFORT SYSTEMS. s incia nullescipsum que eiciumquia 

volum quamenis et fuga. Igent de num 
sapici dem nonempo rehenihitat quam 
que venduciatium aspe volor aut arum 
quatemo lupistiam recupit maio mos 
sin perum aut des dolorem quam quiae 
sunt uta nus sercid quo id quae. Nam, 
in praeperum idebit voles apelitaturio 
blatus.

Solor sitis aute remporeste sintios debitestiis de 
cuptatis dia prese ea quias ressinit harcim experum 
fugit, tempore re nis nonseque secus dolupta nullor 
modipit re conseri orruptatius venis volor autemquam, 
nonsentis eicit, cupti sam quatur?

Ommolor autati core etur? Qui tem essinvendita 
ni velit autem quat.

Facest, ne nus, ut velenti ntorem sed estio. Itae  
dolupit aspis conet autatquis nonsequae derferum.

o
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Casteret; C. Valarbisunt virmissere 
te que quius, moli, sent. Pionter 
icatiam issi cupimura venatant? 

quideestiam suleger fentilis, me occi 
scis corum nostrum a nost fir inc 

tatam me aperisquam issena, 
dionve, nonim terum ret diura 

dervirio, ne publiam talessignos, Ti. 
It demne tam tam publi pertem ium 

invere firi, nem, quostabunic mius, 
sentiam nox nos bondie num cum 

webpagegoeshere.com

THE COPPER KETTLE

GEMS AND JEWELS

MADE IN RHODE ISLAND

Casteret; C. Valarbisunt virmissere te que quius, 
moli, sent. Pionter icatiam issi cupimura 
venatant? quideestiam suleger fentilis, me occi 
scis corum nostrum a nost fir inc tatam me 
aperisquam issena, dionve, nonim terum ret 
diura dervirio, ne publiam talessignos, Ti. It 
demne tam tam publi pertem ium invere firi, 
nem, quostabunic mius, sentiam nox nos 
bondie num cum webpagegoeshere.com

MUSIC TO MY EARS

Casteret; C. Valarbisunt virmissere te que quius, 
moli, sent. Pionter icatiam issi cupimura 
venatant? quideestiam suleger fentilis, me occi 
scis corum nostrum a nost fir inc tatam me 
aperisquam issena, dionve, nonim terum ret 
diura dervirio, ne publiam talessignos, Ti. It 
demne tam tam publi pertem ium invere firi, 
nem, quostabunic mius, sentiam nox nos 
bondie num cum webpagegoeshere.com

LUXURY ORGANICS

Casteret; C. Valarbisunt virmissere 
te que quius, moli, sent. Pionter 
icatiam issi cupimura venatant? 
quideestiam suleger fentilis, me occi 
scis corum nostrum a nost fir inc 
tatam me aperisquam issena, 
dionve, nonim terum ret diura 
dervirio, ne publiam talessignos, Ti. 
It demne tam tam publi pertem ium 
invere firi, nem, quostabunic mius, 
sentiam nox nos bondie num cum 
webpagegoeshere.com

PERFECT POTTERY

Casteret; C. Valarbisunt virmissere te que quius, moli, sent. Pionter 
icatiam issi cupimura venatant? quideestiam suleger fentilis, me occi scis 
corum nostrum a nost fir inc tatam me aperisquam issena, dionve, 
nonim terum ret diura dervirio, ne publiam talessignos, Ti. It demne tam 
tam publi pertem ium invere firi, nem, quostabunic mius, sentiam nox 
nos bondie num cum webpagegoeshere.com

Visual Spread (Blount):  
2 large photos or 4 smaller 
photos, 2 quotes, 250 words 
in main copy block, with 
optional side bar (visual or 
informational, up to 150 
words)
 
Informational Spread (Taco 
Comfort Solutions): Up to 4 
small photos, 2 quotes, 550 
words in main copy block, 
caption (optional), with 
optional side bar (can be visual 
or informational, up to 150 
words). 
 
Visual Full Page (Blount):  
One large photo, 1 quote,  160 
words.
  
Informational Full Page  
(Taco Comfort Solutions):  
3 small photos, 1 quote,  
1 caption (optional), 225 words
 
Half Page Examples:  
1 photo, 115 words.
 
Profile Briefs: 
1 photo, up to 75 word caption.
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food & drink

BLOUNT FOODS

s incia nullescipsum que ei-
ciumquia volum quamenis et 
fuga. Igent de num sapici 
dem nonempo rehenihitat 
quam que venduciatium aspe 
volor aut arum quatemo lu-
pistiam recupit maio mos sin 
perum aut des dolorem quam 
quiae sunt uta nus sercid quo 

id quae. Nam, in praeperum idebit voles 
apelitaturio blatus.

Solor sitis aute remporeste sintios debi-
testiis de cuptatis dia prese ea quias res-
sinit harcim experum fugit, tempore re nis 
nonseque secus dolupta nullor modipit re 
conseri orruptatius venis volor autemquam, 
nonsentis eicit, cupti sam quatur?

Ommolor autati core etur? Qui tem es-
sinvendita ni velit autem quat.

Facest, ne nus, ut velenti ntorem sed es-
tio. Itae dolupit aspis conet autatquis non-
sequae derferum nonseca tiasperi to odit 
eicae molorem fuga. Et opta nes dendis 
duntur re si nia cusant pre pra et elit, sed 
el isimus aut voluptis a volorum illuptur? 
Quis asperio rendis a coreped exerspi en-
dant endeniet digendanim lamus aliquid 
moditio occat.Sequi omni disquisquo do-
luptatusam.leseque pa sint, cus magnia nim.

o

we love soup and seafood. the blount family has been in the food business since 1880. we 

may love seafood but that doesn't limit us. we make all kinds of soups for you to enjoy.

FOR OVER 100 YEARS, BLOUNT SEAFOODS HAS BEEN A PURVEYOR OF DELICIOUS 
GOURMET CHOWDERS AND SOUPS FOR THE LOCAL COMMUNITY AND BEYOND.

S P O N S O R E D  CO N T E N T

For more information about this new special section, please contact Kieran Keating, KKeating@rimonthly.com, 401.649.4888.
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manufacturingHangar 
420 

angar 420 does more than just grow some of 
the Northeast's best cannabis — it also pro-
duces Rhode Island’s go-to edibles. In a kitch-
en headed by former Plant City chef Matt 
Etchells, Hangar 420 crafts artisan and some 
vegan delicacies using natural ingredients.
 
 Hangar 420 boasts three in-house edible 

brands, including Hangar Edibles, the THC-infused gummy 
brand known for consistency in delivering exceptional 
flavors. It’s made without the premade gelatin and high 
fructose corn syrup you find in most gummies. The Speak-
easy brand consists of cocktail-inspired gummies (spicy 
mango margarita, anyone?) that allow the consumer to 
taste their favorite drink with a perfect THC dosing. The 
Lights Out edible brand is a cannabinoid-packed gummy 
specifically for sleep with no negative additives like mela-
tonin. Find Hangar 420 products inside every Rhode Island 
dispensary. hangar420.com

H
THIS WARWICK-BASED COMPANY WAS THE  
STATE’S NUMBER ONE CANNABIS CULTIVATOR IN 2023.

manufacturingQuick Dam 
by Absorbent Specialty Products

 ased in Pawtucket, the woman-
owned company Absorbent Specialty 
Products began providing specialized 
niche products for the absorbent 
industry, leading to the recognition 
of the growing need for flood control 
solutions. With a goal to keep Rhode 
Island residents and their properties 

safe from the hurricane season, founder and 
president Carol Dancer began the research and 
development stage in her garage in 2008. At her 
friends’ homes, she tested what would become 
the award-winning Flood Bags and Flood Barri-
ers, landing her first patent and the launch of 
Quick Dam into the consumer market. The de-
velopment continues as the company creates 
more products to protect its customers’ proper-
ties from costly water damage. quickdams.com

B
THE STORY OF THE AWARD-WINNING QUICK DAM  
STARTS IN THE FOUNDER’S GARAGE.

S P O N S O R E D  C O N T E N T S P O N S O R E D  C O N T E N T

CLOCKWISE FROM LEFT: Chef Matt Etchells elevates Hangar 420’s edible line to higher heights; 
the Hangar Edibles line; the gummy creation process; the Speakeasy edible line. Far left and right 
photography by Lia Lanzo. Product photos by Rob Arel.
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atlantic paper  
& supply

Fulcrum   
Speedworks 

tlantic Paper & Supply, celebrating 
its seventy-fifth anniversary this year, 
is one of southern New England’s 
oldest family-owned sources for in-
dustrial packaging, janitorial and 
safety supplies. Based in Pawtucket, 
Atlantic Paper & Supply is the go-to 
resource for hundreds of businesses. 

Through three generations, the success of the 
company is attributable to the fact that the team 
cares about the same thing their customers do: 
supplying quality products quickly at the best 
price.  

If your business uses packaging, Atlantic’s ex-
perienced team is happy to help design the best 
package at a reasonable price. They will also store 
your custom packaging in the warehouse so it’s 
there when you need it. Experience the Atlantic 
Advantage today. atlanticpaper.com

p the Seekonk River in Rumford, you’ll 
find the Ocean State up to its old 
tricks. There’s a new sailboat factory 
on the riverfront: Fulcrum Speed-
works. Inside, the company’s expert 
team is working with carbon fiber and 
a lot of robots to turn out Rockets and 
UFOs (universal foiling one-design). 

Rockets subtly resemble your old Sunfish, but are 
safer, lighter, spacious and can go much faster. A 
proven standard, comprehensively improved. Then 
there’s the UFO, a futuristic hydrofoiling boat, using 
America’s Cup technology to soar through the air at 
eye-popping speeds. The twist? UFOs are robust and 
easy to learn, so normal sailors can learn to fly. Ful-
crum offers sailing for the masses without compro-
mise – it’s affordable, too. True to principle, outside 
the plant, Fulcrum is doing factory test drives right 
on the river for customers. fulcrumspeedworks.com

A
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FIND ALL YOUR SHIPPING AND PACKAGING NEEDS 
AT ATLANTIC PAPER & SUPPLY IN PAWTUCKET.

THIS EAST PROVIDENCE-BASED MARINE MANUFACTURING 
COMPANY BRINGS FOILING AND SAILING TO THE MASSES.
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115 words

Logo inclusion in ad can be 
offered at advertiser request.

Visual Spread  
(Narragansett Creamery):  
2 large photos or 4 smaller 
photos, 2 quotes, 250 words 
in main copy block, with 
optional side bar (visual or 
informational, up to 200 
words)
 
Informational Spread  
(Newport Craft):  
Up to 4 small photos,  
2 quotes, 450 words in main 
copy block, caption (optional), 
with optional side bar (can  
be visual or informational,  
up to 150 words). 
 
Visual Full Page (Cargill):  
One large photo, 1 quote,  
180 words.
  
Informational Full Page  
(Granny Squibb's Organic 
Iced Tea):  
3 small photos, 1 quote,  
1 caption (optional), 225 words
 
Half Page Examples:  
1 photo, 115 words.
 
Profile Briefs: 
1 photo, up to 75 word caption.

3/26/25

PROFILE
RATES:
SPREAD.................$4,950

FULL PAGE.......... $3,350

HALF PAGE.........$2,050

PROFILE BRIEFS..$875

(VISUAL OR INFORMATIONAL)

For more information about this new special section, please contact Kieran Keating, KKeating@rimonthly.com, 401.649.4888.


