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In the January issue of Rhode Island Monthly, our editors will
highlight how companies in our state are encouraging their employees
to actively participate in philanthropic efforts in the Rhode Island
community, recognizing those companies being awarded with

a 2025 Common Good Award for these efforts. The issue will also
feature profiles of other Community Partners.

To compliment this feature, there will be a special
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Profiles include:
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> Profile content includes brief descriptions on your
organizations background, “brag lines”, wish list, and
information on how the public can assist the
organization in their efforts
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Rates: Who Will Your Message Reach?

Rhode Island Monthly is helping to underyvrite > 74% are in professional/managerial careers
the cost of these profile ads for non-profit

organizations. Rates offered represent a discount
of about 65% off our standard rates. > 67% have a college degree or higher

> $210,000 average household income

> Half page 4-color: $995 > 89% aged 35+
> Full page 4-color: $1,875 > 62% are female
> Two-page spread 4-color: $2,995 > 141,000 readers

DEADLINE: Reserve space by November 5, 2024

For more information, contact your Rhode Island Monthly marketing consultant or Kieran Keating, associate publisher/sales,
at 401-649-4888 or kkeating@rimonthly.com
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