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	 4x	 3x	 2x	 1x		  October Issue Distinguished Alumni Profiles

full page	 2,895	 3,100	 3,400	 3,700	 2 profiles with photos / up to 100 words each

1/2 page	 2,350	 2,475	 2,675	 2,975	 1 profile with photo / up to 100 words

1/4 page	 1,795	 1,895	 1,995	 2,200	

	 4x	 3x	 2x	 1x	

full page	 2,350	 2,475	 2,675	 2,975	 1 profile with photo / up to 100 words

1/2 page	 1,795	 1,895	 1,995	 2,200	 1 profile / up to 100 words

1/4 page	 1,350	 1,425	 1,500	 1,725	

	
		 FREE	 750	 1500	 1500	 Year round online profile and promo

	 FREE	 750	 1500	 1500	 Year round online profile and promo

	 500	 1,000	 1500	 1500	 Year round online profile and promo

Special Independent School Rates & Distinguished Profile Details

all rates are net

If you are trying to reach the families most likely to send their children to 
private school, we provide the right audience and a strategic print & digital 
marketing program. This package guarantees your school our lowest 
advertising rates and unlocks a multitude of benefits outlined below.

Program elements include an enhanced presence in our  Private Schools Chart the opportunity to highlight one 
or two notable alumni in our Distinguished Alumni Profiles, free Open House Listings, and a profile in our year-round 
online Independent Schools Guide.

PRINT

SEPTEMBER — Our editors will feature an extensive private schools chart. Independent school advertisers in this issue are 
guaranteed a free highlighted presence in the chart with additional information about what makes their school unique.

OCTOBER  — This issue includes a special section featuring free profiles of distinguished alumni. Half page & larger advertisers 
in this issue are invited to submit brief profiles and photos of notable alumni, or those who have continued to support the school.

OCTOBER, NOVEMBER & JANUARY   — We will publish open house dates for that specific month for each school participating 
in the relevant issue.

DIGITAL  
We will publish a year-round guide (September — August) profiling participating private schools that will include links to your 
website and social media channels. The guide will be posted on our website all year and promoted via three dedicated blasts to our 
20,000 401 e-newsletter subscribers.

Independent Schools
Promotional Package
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RALPH TAVARES, JR.
FRIENDS ACADEMY, 1993R a l p h  Tava r e s ,  J r.  ‘ 9 3  

describes his childhood  
e x p e r i e n ce  at  F r i e n d s  

Academy as “magic:” from 
the strong educational 

foundation that ultimately 
led Tavares to his current 

role as assistant dean at 

Providence College, to a fun and memorable 

turn in a middle school production of Robin 

Hood. Today, Friends is still an integral part of 

the Tiverton resident’s life — Tavares serves as 

Vice President of the Board of Trustees, his wife 

is a third-grade teacher in the school’s Sally  

Borden Program for students with language-

based learning differences and his son is enter-

ing pre-kindergarten this fall. “I anticipate my 

best Friends Academy memories are yet to 

come,” says Tavares.KARI BUONANNO
GORDON SCHOOL, 2015

Kari Buonanno ‘15 had a 
profound impact during 

h e r  e l e v e n  y e a r s  a t  
Gordon. In her final year, 

s h e  s e r ve d  a s  s c h o o l 
president and participat-

ed on Gordon teams that 
won the field hockey,  

basketball and lacrosse championships. In 

high school, she led her lacrosse team to four 

state titles, was a four-time All-American and 

was named to the United States U19 training 

team. Buonanno was named Rhode Island 

lacrosse player of the year four times, and 

field hockey player of the year twice. This 

spring, Buonanno made time to coach a group 

of aspiring seven-year-old lacrosse players. 

This fall, Buonanno will head to Princeton 

University.

VIRGINIA HINRICHSEN
MOSES BROWN SCHOOL, 1992Virginia Hinrichsen ‘92 

says MB encouraged stu-
dents to find and identify 

their passions and recalls 
her teachers as influential. 

After getting a Latin and  
Biology degree at Boston 

University, she studied  

veterinary science at the University of Rhode 

Island before switching paths to public health. 

After getting her MPH in Epidemiology at Yale 

and interning at the CDC, she studied infectious 

diseases in Atlanta. While doing research,  

Hinrichsen discovered she was good at organi-

zation systems and management and began to 

explore a path working alongside science  

and started moving up in scientific admin- 

istration. “MB provides a solid foundation in 

critical thinking and community service that 

encourages its students to challenge norms,” 

she says.  Today, Hinrichsen is the Division Director of 

Emergency Medicine at Boston Children’s  

Hospital; she enjoys working in an environ- 

ment where innovative thinking is nurtured 

and clinicians and researchers bring discover-

ies to the bedside of young patients.
SCOTT NOVICHMOSES BROWN SCHOOL, 2003Dr. Scott Novich used a  

fascination with sound,  
dating from his MB days, to 

engineer a career path. 
While studying electrical 

engineering at Rice Univer-
sity, Novich began working 

with brain expert Dr. David 

Eagleman. Together, they figured out how to 

turn sound into touch and produced a VEST 

(Versatile Extra-Sensory Transducer) that could 

u n de rst a n d  s p e e ch ,  a n d  B u z z ,  a  s m a l l  

device that looks like a fitness tracker but con-

verts sound into vibrations on a wearer’s wrist. 

  Novich says that part of his inspiration came 

from curiosity about his own potential hearing 

loss. “I loved the freedom at MB. They let me 

take advanced math a year early, set up a small 

FM radio station on campus and explore my 

passion for Electronic Dance Music. I’ve listened 

to a lot of loud music over the years!” he says.

  Today, Novich is co-founder and CTO at  

NeoSensory, pioneering wearable sound-to-

skin products to enhance people’s immersion 

into the world of sound.JOHN LARAMEEMOUNT SAINT CHARLES, 1961Joh n  at te nde d  Mou nt  
Saint Charles from 1959  

to 1961 and went on to earn 
a bachelor’s degree in jour-

nalism from the Univer- 
sity of Rhode Island. After  

moving to California, he 
worked in television before 

returning to New England 

to work in public relations and advertising.  

He left the communications field in the early 

1980s and launched a career in commercial  

and industrial real estate. John has been a con-

sistent and generous supporter of Mount Saint 

Charles and served as vice chairman of the 

board of directors. He and his wife,  Suzanna 

Laramee, a renowned concert pianist, are  

supporters of the Newport Music Festival.  

Reflecting on his time at Mount, John fondly 

remembers the relationships he developed  

with the Brothers of the Sacred Heart, whom  

he valued as both teachers and friends. He is  

grateful to Mount for introducing him to  

people from different parts of the country, 

which helped him gain the confidence to  

see beyond his hometown and pursue his  

life goals.

Since graduating from their respective schools, these seventeen accomplished alumni have pursued various 

career paths, from professional sports to engineering and law. Despite their varying professions, they all 

share a commitment to excellence and maintain close ties with their alma maters and their missions. 
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>> For information, contact Kieran Keating, associate publisher/sales, at 401-649-4888, kkeating@rimonthly.com 
or your Rhode Island Monthly marketing consultant
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full page
print ad

1/2 page
print ad

1/4 page
print ad

Rate for year-round digital profile without a print ad is $1,750


