
multi-media platform

For more info contact Kieran Keating at kkeating@rimonthly.com or 401.649.4888

Rhode Island Monthly provides a platform that connects advertising partners with readers through 
print, digital, events, social media and custom publishing. With the potential to reach more than 440,000 
engaged readers/followers each month, your marketing message goes further with a package that 
utilizes all these channels.
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For more information, contact Kieran Keating, associate publisher/sales, at 649-4888 or kkeating@rimonthly.com

READERSHIP HABITS
• 40 minutes: Average time spent reading an issue
• 86% Read all of the last four issues
• 41% Passed magazine on to someone else
• 69% Hold onto their issue for over a month

• 52% Dine at a restaurant 1-3 times a week
• 67% Discussed something read with another person
• 41% Saved items of interest
• 37% Visit health clubs/gyms 1-3 times a week

TRUSTED RESOURCE
In the past 12 months, as a direct result of  
reading Rhode Island Monthly, our subscribers:

Rhode Island Monthly readers are affluent, educated professionals:

141,000+   Monthly Readers* 

            34,447+     Monthly Audited Circulation*

* CVC Audit, Dec. 2023
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our readership profile
As the state’s ONLY local magazine with a paid and audited circulation, we can 

guarantee a targeted audience of affluent, educated and influential readers.



For more information, contact Kieran Keating, associate publisher/sales, at 649-4888 or kkeating@rimonthly.com

SOCIAL STATISTICS

43,106 70,493 41,494

 samples of special sections

For a detailed list, refer to our editorial calendar.

The Big Give - Non-Profits • Community Partners • Aging Well 

Outstanding Women • Spotlight on Small Business • Local Banking 

Holiday Shopping • Faces of Rhode Island • Home Tips of the Trade  

 Professional Excellence in Law • Professional Excellence in Real Estate  

Encore: Arts Preview • Top Senior Living Communities 

Made in Rhode Island • Self Care • Physician Profiles • Dentist Profiles 

Family Business Profiles • Home Expert Profiles 

Wealth Manager Profiles • Independent Schools

Hospital Guide • College Guide

Online Display • E-Newsletters • Lightboxes 
Custom E-Blasts • Targeted Display  

Sponsored Content • Contests

and so much more!

UNIQUE MONTHLY 
WEBSITE USERS
UNIQUE MONTHLY 
WEBSITE USERS

S M A L L  S T A T E

R E A C H
BIGBIG

digital
R H O D E  I S L A N D  M E D I A

124,000124,000*

S P E C I A L  A D V E R T I S I N G  S E C T I O NS P E C I A L  A D V E R T I S I N G  S E C T I O N

116    RHODE ISLAND MONTHLY l AUGUST 2019

Small Business
On

SPONSORED BY:

     
POPPY’S KETTLE CORN AND WAFFLES

FOLLOW US ON FACEBOOK AND INSTAGRAM FOR OUR SCHEDULED EVENTS
INSTAGRAM @POPPYSWAFFLES | FACEBOOK @POPPYSKETTLECORN

We started our family run business as Poppy’s Kettle Corn in 2009 and 
expanded the business to include Poppy’s Gourmet Waffles in 2016. 
Our menu offers something for everyone, whether you have a sweet 
tooth or you’re looking for something savory, our waffles and kettle 
corn are sure to satisfy all your cravings. Book us for festivals, private 
events (including birthdays and showers), corporate events (includ-
ing associate appreciations and grand openings) and school events  
(including student appreciation nights)!

KON ASIAN BISTRO &  
HIBACHI GRILL

401-886-9200 | 553 MAIN STREET, EAST GREENWICH, RI 
KONASIANBISTRO.COM

Kon Asian Bistro & Hibachi Grill - East Greenwich, RI offers top-rate Jap-
anese sushi, fusion kitchen and Japanese Hibachi. We have been rated as 
“Best Asian Restaurant” in Rhode Island ten years in a row. Kon is truly a 
wonderful place to socialize and enjoy yourself with a cocktail, glass of wine 
or a mixed drink. Kon has Japanese Hibachi grill tables and a unique private 
party room that can accommodate larger parties, from business meetings 
to birthday parties.

 
RHODE EYELAND

JACQUELINE BOISVERT, O.D.
401-262-0042 | 74 FRENCHTOWN ROAD 

NORTH KINGSTOWN, RI | RHODEEYELAND.COM

Rhode Eyeland strives to improve the quality of your life by providing ex-
ceptional eye care that exceeds your expectations in a professional yet 
comfortable setting. We accept most insurances, have extended hours and 
provide a beautiful selection of eye wear for a range of budgets. In addi-
tion to eye exams, we offer contact lens evaluations, emergency care and 
medical evaluations.

Spotlight_08_2019.indd   116 7/3/19   11:50 AM

Rhode
Island

★  2019 ★  

FAC E S   of

Rhode Island and southeastern Massachusetts have an abundance of talented  

professionals and business leaders who are an esteemed part of our community.  

Get to know some of these Faces of Rhode Island.

S E L E C T  P H O T O G R A P H Y  B Y  L I S A  B R U N O ,  6 4  D E G R E E S  P H O T O G R A P H Y

S P E C I A L  P R O M O T I O N

*Average per month taken from Dec. 2023



For more information, contact Kieran Keating, associate publisher/sales, at 649-4888 or kkeating@rimonthly.com

event sponsorships
Top Doctors 

Top Dentists

Excellence in Nursing Awards 

Tech10 Awards

Best of Rhode Island®

Common Good Awards

Bannister Awards

Subject to change

In addition to our award-winning 
custom publications, we also provide 

a host of opportunities to extend 
your reach with our branded events,  

customized sponsorships, and 
comprehensive digital offerings.

custom publishing
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