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nest
For the way you live in Southern New England

Welcome to the premier guide for the Southern New England 
homeowner, complete with fresh ideas and expert advice on...

➻ Home Decor & Interior Design

➻ Home Building & Renovation

➻ Landscaping & Outdoor Living

➻ Bath & Kitchen Remodeling

➻ Local Shops & Artisans

➻ Home Necessities & Technology

➻ Real Estate & Land Development

Our new annual Nest issue will be the go-to tool for 
homeowners. Whether they are looking for a local 
contractor, an interior designer or quick and easy DIY 
weekend project ideas — Nest will be a great resource!

Total year-round readership estimate: 
100,000 readers.
» See details within.

Publish Date:
April 2020

Showcase Your Work in nest Magazine
Nest will provide a unique opportunity to not only advertise your business to affl uent 
homeowners, but to also have your project, product or service featured via our 
Partnership Packages. Many of these packages include working with our writers, and 
a professional photoshoot of your project or product. These stories will be designed 
by our talented Nest art director and will appear alongside other original content in a 
beautifully produced, high quality annual home magazine. 

Turn the page for more information and sample layouts.

™

™

™



Partnership Packages
In addition to providing our readers with a great magazine, we strive to maximize the benefi ts to our advertisers by 
offering Partnership Packages.* These packages give our advertising partners an opportunity to have their products, 
services and know-how showcased within the content of the publication, and meet the criteria set by the publication’s 
editors and art directors. See the Partnership Package examples below and on the opposite page. This combination of 
advertising and editorial coverage has been effective in driving increased sales for our clients.

*While significant input will be sought from our advertising partners for our Partnership Packages, the publication’s editors and art directors will 
maintain overall control of the content, design and layout to ensure continuity, consistency and integrity of the publication’s design and themes.

BY  DIANE M .  STERRE T T

P H OTO G R A P H Y  BY  TONY LU ONG

S T Y L I N G  BY  SERENA GAITSKELL
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Perfect siting for river views, amplified 

natural light and attention to every detail 

makes one-level living easy and beautiful.
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But Alex, Rod and Chris were right there, trudging around the muddy site and coming up with solutions,” Janes says. They diverted the stream, created a bog garden and raised the cellar floor.
One word the couple keeps coming back to is trust. In the design, in the pro-cess and in everyone they worked with both at Meridian and their subcontractors. “There are so many decisions in building a house and you don’t know who to trust,” Janes says. “They lead you every step of the way. It was an incredibly per-sonal process, and I felt very hand-held the whole time. When we met Alex, Rod and Chris, they were so decent and lovely and caring — we thought this can’t re-ally be how they are. But they were, from beginning to end.”“We put our faith in them. You hear these stories of overruns, but all of their allowances were extremely realistic and there were so many services included. There were no secrets, no surprises, and we’ve become good friends,” Deveau says.It’s all in a day’s work for Meridian: a better homebuilding experience tailored to the needs and dreams of each client. HD

Design and Construction: 
Meridian Design/Build, 866-455-6806, meridiancustomhomes.com, see ad page 61.

THIS PAGE, CLOCKWISE FROM TOP: The aesthetic dormers 
help give this one-level home that classic New England 
shingle-style look, while the 
mahogany front porch and 
custom, generous-size 
mahogany door beckon you 
to enter. The back deck 
design helps the house nestle comfortably into the site while the outdoor ceiling features 
bead-board paneling. The 
reading nook in the master 
suite catches a glimpse of the 
river beyond. 

“I STILL CAN'T BELIEVE WE ENDED UP WITH MERIDIAN,THEY DID SUCH A BEAUTIFUL JOB FOR US.” – HEIDI JANES
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›› Extended editorial feature (minimum of 4 pages) including a full page ad. 
Other Package 1 options available.

SAMPLE OF
Package 1
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Blakely Interior Design transforms spaces with bold palettes  
and unmatched services. 

BY  K A I T LY N  M U R R AY  |  PH OTO GR APHY BY  A N D R E A  P I E T R A N G E L I

Living in Color
INTERIOR DESIGN

BLAKELY INTERIOR DESIGN, 650 TEN ROD RD., NORTH KINGSTOWN, 789-1516, BLAKELYINTERIORDESIGN.COM

This home owned by Janelle Photopoulos, principal design-
er and owner of Blakely Interior Design, is the epitome of 
the company’s aesthetic. See: the double entry’s gorgeous 
red mirror and strategically placed accent frames lining the 
opposite staircase wall; the laundry room’s bold Japanese 
wave wallpaper and custom built-in fixtures; and the open-
concept living room’s perfect balance of reds and pinks 
mixed with complementary neutral tones.
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“I’ve found that a lot of  people are 
afraid of  color because they don’t know 
how to use it effectively,” says Janelle 
Blakely Photopoulos, owner and principal 
designer at Blakely Interior Design. “But 
my goal as a designer is to push clients 
just slightly beyond their comfort zone. 
I want them to say, ‘Wow, I would have 
never done this on my own, but I abso-
lutely love it.’” 

It’s a goal often met, as she and her de-
sign team are innately gifted when it comes 
to transforming spaces and infusing them 
with bold, eye-catching designs. They have 
made a name for themselves in how they 
utilize color. Just take a look at Photopou-
los’ home (pictured left), which is adorned 
in vivacious hues, playful patterns and 
impactful pieces — three shining staples 
of  the company’s design manifesto. The 
bright and lively aesthetic is also on full dis-
play at their expansive studio in Wickford. 

“One of  our clients was so enamored by 
our conference room’s hand-painted agate 
wall and said, ‘I want that,’” Photopoulos 
laughs. “So, we’re recreating the look for 
him, but adding a personal touch by infus-
ing a different color palette using malachite 
as the inspiration.” The client has further 
entrusted Blakely to design their 7,000 
square-foot coastal home from top to bot-
tom, including selecting construction ma-
terials as well as the furnishings and decor. 

In addition to specializing in large-scale 
projects, the Blakely team is well-versed in 
the ways of  concierge- level service. They 
go above and beyond with the goal of  sur-
prising and delighting their clients through-
out their design experience. “We’re a 
relationship-based company.” Photopoulos 
mentions. “Getting to know our clients on 
a deeper level allows us to not only create a 
design that speaks to their soul, but it also 
gives us insight into how we can lift them 
up during a potentially stressful time.”  

Client experience is of  the utmost im-
portance to the Blakely team as is run-
ning their projects effectively, as proven 
with their detailed schedules and ongo-
ing client communication. Coming from 
a corporate background prior to estab-
lishing Blakely Interior Design in 2012, 
Photopoulos truly understands the value 
in creating a smooth, streamlined design 
process. “Many of  our clients are busy 
professionals,” she says, “and I think they 
resonate with the fact that I’m able to run 
an efficient, well-oiled machine that is also 
very creative.”
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›› Editorial and ad spread (2 pages). Other Package 2 options available.

RHODE ISLAND MONTHLY’S NEST | 2020  3       

DESIGN & BUILD

Named after the golden rule of  framing, 
Sixteen On Center is a Rhode Island design/
build firm renowned for its rhythmic designs, 
attention to detail and ability to rethink exist-
ing spaces. No matter the size of  a project, 
their experienced team of  designers and proj-
ect managers are dedicated to carrying each 
and every undertaking from conception to 
completion. “Guiding clients through each 
step to bring their vision to life is our pride 
and joy,” says Shawn Harris of  Sixteen On 
Center. 

The Little Compton home pictured above 
is a prime example of  their capability. Sixteen 
on Center acquired the project after the home-
owners worked with a local architect, Mark 
Rapp, to erect the basic shell of  the property. 
“We worked very closely with the clients to de-
fine the shape of  the interior spaces and the 
way they were put together.” Harris explains. 

Rhythmic Designs

SIXTEEN ON CENTER,  41 EAGLEVILLE RD., 
TIVERTON, 816-0324, SIXTEENONCENTER.COM

This included creating a stunning steel stair-
case complete with cascading oak railings and 
a striking back wall; helping select the appro-
priate plumbing fixtures, trendy artistic tiles 
and a fitting color scheme for the bathroom as 
well as constructing its elegant countertops and 
vanity; and applying their superior language of  
finishes by using.

Sapele accents throughout the home to 
achieve an overall cohesive design. The firm 
especially prided itself, however, on the kitch-
en area. “It’s one thing for it to look nice, 
but we really focused on making it as func-
tional for the client as possible,” says Har-
ris. Which, we’d say, they achieved, having 
recently been enlisted by that same client for 
another job. “Now that she’s had that kitchen 
for a couple of  years, it’s really great to hear 
that she loves the way it flows and how it fits 
her lifestyle,” he says. —Kaitlyn Murray

Tiverton-based Sixteen On Center offers custom millwork, 
flexible crews and an unmatched design process.

P H OTO GR A P H BY N AT RE A

 Since the spring of 2004 Sixteen 
on Center has worked to bring the 
architectural backgrounds of its 
members into common practice on 
the building site. Our approach 
to construction through the lens 
of a designer, and the belief that 
drawing is a fundamental tool in the 
construction process, helps us to 
bridge communication barriers that 
so often hinder good projects from 
becoming great ones. Our unique 
and holistic approach to design and 
construction is what makes Sixteen On 
Center stand out among the rest.  Call 
and let us help with your next project!

sixteen
on center
sixteen
design / build

41 Eagleville Rd, Tiverton, RI 401.816.0324



SAMPLE OF
Package 2

SAMPLE OF
Package 3

›› Editorial and ad package (1 page). 
Other Package 3 options available.

For a more complete overview of advertising 

options, please contact your Rhode Island 

Monthly marketing consultant or Kieran 

Keating, associate publisher/sales, at 

kkeating@rimonthly.com or 401-649-4888.

PLUS! Ask about our display ads, formatted 
ads and business directory options in Nest.
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Rhode Island Monthly Communications, Inc., 717 Allens Ave., Suite 105, Providence, RI 02905  phone 401-649-4800  fax 401-649-4885   RIMonthly.com

Grow your business by reaching a targeted, 
affluent readership year-round.

1 Nest will be distributed to an exclusive list of consumers 

in Rhode Island and Bristol County, MA. These include:

➻ Homeowners with a home market value of $500,000 and higher 

who also have a household income of $100,000 or greater AND

➻ Recent homebuyers (since 2017) with homes valued 

at $300,00 and higher who have a household income of 

$100,000 or greater.

2 Nest will also be mailed to area architects and 

designers. 

3 To further extend the readership of the publication and 

to maximize the visibility of your message, Nest will be 

available in the waiting rooms of most medical and professional 

offices, as well as beauty salons, throughout the region.

4 Nest will be distributed via our valued advertisers as a gift 

to their customers. 

5 25,000 copies of Nest will be mailed or distributed to this 

niche audience. Total estimated readership is 100,000.*

*Based on Rhode Island Monthly’s average of four readers per issue.

Total Estimated 
Year-Round 
Readership: 

100,000+

SPACE RESERVATION DEADLINES
Partnership Packages Deadline: February 28, 2020
Display and Formatted Ad Deadline: March 6, 2020

Value Added Benefits

FREE l All advertisers are offered free 

standard ad design assistance, including 

one photo scan. Logos and images/

artwork to be provided by advertisers.

FREE l All advertisers will benefit from 

having their ads appear in the digital 

edition of Nest, which is posted on our 

website all year. RIMonthly.com has an 

average of 69,000 unique users each 

month. 

FREE l All advertisers will have their 

digital edition ad link to their website, if 

applicable.

FREE l All advertisers are invited to 

provide additional high quality images 

that they may have on hand. While we 

do not guarantee they will be included, 

our art director will strive to utilize images 

provided by advertisers where possible, 

if the images meet the quality and 

resolution required. Photo captions will 

include description and advertiser name. 


