Coming this Fall

home design

Coming this fall from Rhode Island Monthly Communications, Inc.,
is the second edition of our annual home design magazine. It is a beautiful, informative,
high-quality, four-color glossy magazine and resource guide for homeowners in the Rhode Island

and Southeastern Massachusetts area.

home design is filled with ideas to inspire our
readers — local homeowners with discretionary
spending dollars — to invest in products and
services that will add beauty and value to their
homes. The magazine features homes and
accessories in a variety of styles and budgets.

Focus on local resources and products
The magazine utilizes local resources and products
to highlight superior design, interiors, home
furnishings, landscape design and accessories in
our region.

Content includes:

+ inspiring interior design ideas featuring stunning
photography from inside some of our region’s
most beautiful and unique homes

+ home remodeling advice and trends

« the latest trends in home accessories available at

local shops and showrooms
+ tips from local professionals
+ real estate advice from area professionals—from selling a home to staging tips

» profiles of locally owned home-related businesses

+ plus, a home resource guide, home design marketplace Rhﬁdﬂg&lﬂ"d
and more.
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Partnership Packages

In addition to providing our readers with a great magazine, we strive to maximize the benefits to our advertisers by
offering Partnership Packages.* These packages give our advertising partners an opportunity to have their products, ser-
vices and know-how showcased within the content of the publication, provided that they fit within the content parameters,
and meet the criteria set by the publication’s editors and art directors. See the Partnership Package examples below and
on the opposite page.

This combination of advertising and editorial coverage has been effective in driving increased sales for our clients.
See a sampling of their testimonials on the back cover of this brochure.

SAMPLE PARTNERSHIP PACKAGE ONE:
PROFILE AND ADVERTISEMENT SPREAD

Grow your business by reaching a
targeted, affluent readership year-round

home design will be mailed to Rhode Island Monthly's
valued subscribers as a special premium gift. This
is a targeted audience of affluent, educated consumers and

homeowners:

¢ 93% are homeowners

+ their average household income is $172,750 ,

o their average household net worth is over $1 million e
¢ 63% are women

+ more than half plan to remodel or renovate in the

next twelve months.
+ they spent an average of $27,700 on home remodeling/
decorating in the past year.
+ they are seven times more likely to own a second home.
SOURCE: /psos Mendelsohn subscriber study, October 2008 and CVC 2010 [rr—

home design will also be mailed to area architects and
SAMPLE PARTNERSHIP PACKAGES TWO & THREE:

designers. These professionals play an integral role in EDITORIAL INCLUSION (below) AND
their client’s decisions regarding the products and services they PRODUCT PLACEMENT (right)
purchase.

To further extend the readership of the publication and

to maximize the visibility of your message, home design
will be available in the waiting rooms of most medical and
professional offices, as well as beauty salons, throughout
the region.

Ideasfor the
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hen than any other room. But

home design will be distributed via our valued
advertisers as a gift to their customers.

New for this year, home design will be distributed

on newsstands. Distribution will also be at home and
garden shows, which are attended by area residents looking
to invest in their homes.

home design will also be available to order online at
RIMonthly.com.

More than 40,000 copies of home design will be
distributed to these very targeted households — your most
likely and most profitable customers.

Total Estimated Year-Round Readership: 120,000 +
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Decorating
with Style

SAMPLE PARTNERSHIP PACKAGE ONE: PROFILE AND ADVERTISEMENT SPREAD

lio | master craftsman

Marrying Beauty and Strength

. to mest the slements and the owners’ expectations.

Value Added Benefits

FREE | All advertisers are offered free
standard ad design assistance, including
one photo scan. Additional design and
scans are available for a nominal fee.
Logos and images/artwork to be provided
by advertisers.

FREE | All advertisers are included in
“home design sources,” the magazine’s
resource directory of home design
services.

FREE | All advertisers will benefit from
having their ads appear in the digital
edition of home design magazine,
which is posted on our dedicated
website all year. This site is linked from
RIMonthly.com, which receives an
average of 31,000 unique users each
month.

FREE | All advertisers will have their
digital edition ad link to their website, if
applicable.

FREE | All advertisers are invited to
provide additional high quality product
images that they may have on hand.
While we do not guarantee they will be
included, our art director will strive to
utilize images provided by advertisers
where possible, if the images meet the
quality and resolution required. Photo
captions will include advertisers’ names
and contact information.

Annual advertisers in Rhode Island
Monthly magazine: See your account
executive regarding a special rate
incentive for placing an ad in home
design, in addition to your Rhode
Island Monthly 12x advertising schedule.

*While input will be sought from our advertising partners for our Partnership Packages, the publication’s editors and art directors will maintain control over the
content, design and layout to ensure continuity, consistency and integrity of the publication’s overall design and themes.




home design advertiser testimonials

‘ 4 | thought you'd like to know that my ad in Home Design has worked! | already have a nice job (that paid for my
‘ ad)... a new customer...in a new area of the state—Cranston! Thank you for being so (gently) persistent.
— Bess Walker, Walker Interiors

Home Design was in the hands of some very competent and talented people who knew what they were doing, it was
obvious they loved their work, and in the end our firm selfishly took all the credit. It has been a wonderful experience
that Rhode Island Monthly Communications has given us. Everyone from the marketing staff, design team, the writ-
ers, the photographers, the stylist and support staff to the publisher really made us feel at home.

— Paul A. Azzinaro, R.A., Azzinaro, Larson, A.l.A., Architects Inc., Principal

The entire process was very smooth and handled with great professionalism by your entire staff. Thanks again for
doing a great job featuring The Residences Providence. — Ralph 1zzi, The Procaccianti Group

Please accept my sincerest thanks and congratulations on the launch of the first edition of Home Design...we are
thrilled with the quality of the book, the professionalism of your staff and especially our good fortune to have been
selected for the cover. We have actually already signed on a new residential client as a direct result of our presence in
the magazine. As a marketing director responsible for selecting where and how we advertise, | feel this is a huge
success. — Peter Cafaro, Director of Marketing and Business Development, Judd Brown Designs, Inc.

and Jefferson Group Architects, Inc.

| couldn’t be happier with the Home Design publication that features my interior design work both at Chapel View
as well as the Westin — they've done a wonderful job, and it’s a terrific publication! — Reece Tormos, Designer,
Allied Member, ASID, Instructor, RISD-CE, former Interior Designer at DC (Rhode Island Design Center)

Home Design is a beautiful and brilliantly designed magazine. The editorial style of our profile gave it a very personal
feel and supported our credibility as a quality and unique business. We strongly believe that our two-page spread in
Home Design was the single most effective piece of advertising that we invested in last year. 5y

— Julie Beebe, JW Graham/Yes! Gallery

home design advertising deadlines

DEADLINES

Ad Close: August 1, 2011
Ad Materials Due: August 8, 2011
Publication Date: Fall 2011

For more information about advertising options

For a comprehensive presentation of advertising options, please contact your
Rhode Island Monthly account executive or Kieran Keating, associate publisher/
sales, at kkeating@rimonthly.com or 401-649-4888.
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