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Shake hands with This is not your daily source

for local business news or
BR AN DRI ticker tape analytics. This

is Brand RI, Rhode Island’s
new magazine where the business savvy reader can turn
for compelling, business minded content. In here you will
find the stories behind Rhode Island’s successes both big
and small, reap inspiration from its entrepreneurs and
lessons from its philanthropists. And, as a publication of
Rhode Island Monthly Communications, it will demon-
strate the same standards of excellence and local insight
readers have come to expect from our brand. Brand RI is
the new mark of good business in Rhode Island.
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EDITOR'S NOTE - BRAND Rl is published

Jen Swanson on the premise that
knowledge is power. Our
editors and writers work

hard to lay out for you the
current issues facing our
business community and

the people rising to the

challenges they present.
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WHO WILL READ BRAND RI?

Brand Rl will be mailed quarterly to subscribers of Rhode Island Monthly
magazine as well as to local chambers of commerce, members of

the General Assembly and Rhode Island’s general officers. It will also

be distributed to offices throughout Rhode Island and southeastern
Massachusetts.
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Rhode Island Monthly readers have : 70% have a college degree
an average household income of or higher

$172,750 :  66% hold a professional/
Household net worth of $1,092,000 managerial position

Average age: 54 23% are business owners or a partner
in a local business
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Advertising Specifications

FILE FORMAT

e Adobe InDesign

e Adobe lllustrator (with type converted to paths and saved as an EPS file)
¢ Adobe Photoshop (saved as a TIFF or EPS, not JPEG)

PDF FILES

Hi-res press-optimized PDFs or PDF/X-1a files. Fonts must be embedded,

no TrueType fonts unless converted to outlines. Convert all spot/PMS colors to CMYK.
All images must be in CMYK, 300 dpi minimum.

MAGAZINE SPECIFICATIONS (all measurements in inches)
Trim size - 8.125 X 10.5
Saddle stitched, jogs to the head

AD SIZES

Document size for both bleed and non-bleed full page ads must measure
8.125 X 10.5. For bleed ads, extend bleed 0.125” past trim on all sides.
Keep all live matter 0.375” away from trim edges.

Full Page

Document Size Bleed area Non-bleed area

8.125 X10.5 8.375X10.75 7X9.5 SPREAD FULL
Spread

Document Size Bleed area Non-bleed area

8.125X10.5 X2 16.5X10.75  15.25X9.5

BRAND YOURSELF A

Fractional ads (width X height) 1/2

2/3 vertical 4.57 X 9.42 v

1/2 vertical 457 X7.03

1/2 horizontal 6.93 X 4.63

1/3 vertical 2.20X9.42

1/3 horizontal 4.57 X 4.63

1/6 vertical 2.20X4.63 To reserve ad space, please contact:
1/6 horizontal 4,57 X2.24 ) .

1/12 page 290X 2.4 Audra Lavoie, Marketing Consultant

401-649-4803; alavoie@rimonthly.com OR

Kieran Keating, Associate Publisher/Sales
401-649-4888; kkeating@rimonthly.com

Rhode Island Monthly, 717 Allens Ave., Suite 105, Providence, Rl 02905 phone 401-649-4800 fax 401-649-4808 RIMonthly.com




